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Your Trusted Partner in Concrete
Protection Since 1987. At Uniguard, we
don't just sell products we deliver
lasting protection. We've been on a
mission to make buildings stronger,
more resilient, and longer-lasting for
over three decades. Our legacy is built
on performance you can trust in every
drop, every layer, every application.

We design our products with real job
site challenges in mind. We understand
what the customer expects, and we
anticipate the painter’s needs, from
ease of use to delivering perfect results.
We identify common problems before
they happen and develop smart,
practical solutions to solve them. Every
product we create is built to work with
you, not against you because when you
succeed, so do we.

From high-performance waterproofing
systems to advanced concrete repair
technologies, our products are
designed to perform in the toughest
environments. Whether it's extreme
weather, structural stress, or chemical
exposure, Uniguard delivers solutions
that protect and endure.

Our technologies serve a wide range of
industries across the Middle East, North
Africa, and beyond, helping our
partners build with confidence and
peace of mind.
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LOGO SHAPE Jlsuiall J<ia m
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The shape is a shield and two
drops of water It should not be

altered or recreated.
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SLOGAN

It should be used below the Uniguard
logo. If the marketing statement is 2
inches or smaller, do not use the
signature. This logo is distributed by
the marketing department upon
request.
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I:CONCRETE PROTECTIOI\II

It should be used below the Uniguard
logo.In some minor cases, the signature
may be used on the right side of the
logo.
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LOGO COLOR

Original Color

- Dark blue color of the original
logo can be replaced to a solid
color of the product package.

- Water drops must be grayscale
of the original colors.

- Word Mark color must be white.

One color

The one color negative logo may
be used on dark backgrounds
60% to100% tint and photographic
backgrounds that create enough
contrast for the logo to stand out.

White

The white logo can only be used
positively and can never be
reversed in black. The logo must
not appear black.

Do not use the
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MAIN COLOR PALETTE

Guripl glgldl

The following guidelines should be
followed whenever creating original
printed or on-screen pieces for the
Uniguard.

PANTONE 7548 C PANTONE 711 C
CMYK: 0241000 CMYK: 129382 3

BLUE Sliver

PANTONE 2766 C
CMYK: 100 92 32 18
RGB: 17 28 78
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Secondary Colors
dugilill glglul

PANTONE 145 C
CMYK: 15 55 100 4

Primary Colors
apungigll glgldl

Logo Background Colors
Jlsudll agals glgli

Dark Blue Background Yellow Background Grayscale Background Red Background White Background
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BRAND TYPEFACE djlaill Golell ha &
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The Bahij TheSans Arabic font family is the primary font to be used for brand
collateral and other print materials. Bahij Plain should be used for secondary

headlines and body. Bahij Bold is to be used for all main headlines.

Bahij TheSansArabic (Bold / Plain)

ENGLISH FONT il hall
ABCDEFGHIJKLMNOPQRSTUVWYXZ BHypghgujjia 2 22 dau i
Abcdefghijklmnopqrstuvwyxz wnwgagaddgwes bb
1234567890! @#$ %" &*

ABCDEFGHIJKLMNOPQRSTUVWYXZ BWwPigrjjgia 2 22 ddau i
Abcdefghijklmnopgrstuvwyxz wgagadJdgwé g_bb

1234567890! @#5% " &*

English Arabic
Title — BahijTheSansArabic/Bold ~ gaglisll
bOdy text - BahijTheSansArabic / plain dicjoll ypgnill
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BUSINESS CARD

9cm

5cm

[Ez5

www.uniguard.me

Person Name |
Job Title

% Phone Number A
= email@ugcme.com
\Y/

g Location
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www.uniguard.me

A
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@NlGUARD

MEMBER OF
UNIVERSAL GROUP FOR CHEMICALS (UGC)

www.ugcme.com

Amman, Jordan Riyadh, Saudi Arabia Tabuk, Saudi Arabia Muscat, Oman
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PRODUCT DESIGN Glguell @rani m
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aia dgic Jsg Glgiell druyl) @ialni 3 cllia

There are 3 main package designs and each package has its own.
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GLiMcI - jladll gi5g LOGO PLACEMENT - ADS

Aclall cwn 218gi ggar gl g1agi ga Jawlll gl anlelll ¢na jlell @aaiug

The slogan is used either at the top or bottom, with or without a signature as

needed.
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PRINTING
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36 Al Suhat St. Marka
Amman, Jordan

Tel: +962 6 488 4454
Fax: +962 64884458
Mob.: +96279 8875185

info@ugcme.com

www.uniguard.me

Uniguard Logo Guideline Ver 1.1




